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PROMISES, PROMISES: Advertising Hits Its Stride

Nothing distinguishes the 20th century from its predecessors more sharply than the advent of advertising. Not that
merchants and manufacturers had not previously peddled their wares in print, but they did so in "squares” of ten lines or
less, without sketches, and with limited variety of typefaces and sizes. The announcement below at right comes from
Advertising Circular, “published weekly, distributed gratuitously” in Germantown; issue of Saturday, Nov. 12, 1864.

Sometimes an art, sometimes a monster, ranging from the
refined to the strident, advertising and ils siamese twin, public
relations, came to dominate the media of their transmission. One
may have only as much news and entertainment — - and some-
times only the kinds of news and entertainment — - as adver—
tisers will pay for. New ethical standards have had to be
developed to control the power of advertising. "Truth in
advertising" has become a rallying cry; incursions of commer -
cialism into the arts are fiercely fought, though funds are sought
from business; billboards are forbidden along parkways. In the
first few decades of this century, however, the voice of the
pitchman, though growing louder, had still an agreeable naivete.

ensgy o
¥ ead 5200 foi,
¥ net "‘{t‘(u,;:'!nm .
Ty

Sttemint of CAF

MECALLUM STREET &
S Seir Lincaln brracr
RMANTOWN

Upsil Suiion. Oty sieiete i
:}Plinﬂn"?“ in :‘:t;'lillr’ I,'iinﬂ"ll}" 4 ‘;T;l
i raled () '
VeTHGteaton o St CEIl
JGand 7 roam Juifey, fath
£ ropin riei,

A
Fihnlibed  digdsy
Aapimoi  alwayy
open for jnspertion,
Gernuntown g0]7

—==LION Eli’ﬁ—ﬂs
ECECTALC, T8
AT Fretas pay ooy Beiedd

#4s GEAMARTOWH AVE.
e Orrm Fuset SRS

wheined Desivr
" VapFLGuICK FTLATAL,
ke 705! VEASEY,
$011 Germantcwn Ava
Iiﬁ‘?"’ yrTAn Y

“SHOP IN GERMANTOWN"

Examples of advertisements of Germantown merchants reproduced from the columns of The Evening
Bulletin. Your active participation in the mewspaper advertising campanign will make money for you.
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RATES OF ADVERTISING,
Ifor 1 square of 10 iill;;;;' less, 3 inser-
tions, - - - - $1 00
25

¢ ench subsequent insertion, per square,

TERMS STRICTLY CASH.

7 All orders for transient advertisements must hoe
accompanicd by the money.

T'his Cireular is designed as an alvertising medivm tor 1the
Jusiness men of Ctermantown and vieinity, aud will be dis-
iributed gratuitously in the vailroaa (rains leaving the depot.
sl aleo through the lown, ;

BF Advertisements received al iy time during the weelt, ol
Toana’s Cheap Job Printing Ofiee, over Weiss' Coal Otlier,

The Evening Bulletin sent
Harry L. Hawkins to German—
town on January 11, 1927, to
address the Germantown
Business Association, meeting
at Alden Park Manor, on the
benefits of advertising in its
pages. The Bulletin sent with
him a well-illustrated hard-
cover brochure, from which we
reproduce the frontispiece.

Our cover illustration repro-
duces the cover of the same
brochure.
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The Automobile was developing into the car —— a homely, useful contraption within the
reach of ordinary peaple, not merely for the gentleman of leisure. Ford points out, in an
analytical manner, that its touring car has actually declined in price, while necessities have
increased over the ten—year period from 1914 to 1924.

We gunhnte. a firate
class re-lining job at m
very reasonable price.

Cars also require regular maintenance, and et s T s

Lioyd's Brake Service bombarded its customers ; e l E “ SIKVICE A BIM(ES
with colorful postcard reminders. Mrs. I P.
Willits saved her junk mail from 1929-1931, and
eventually gave it to the Germantown Society.
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Electrify
Your Laundry
¥ with an
ABC
1144.,1
Electric
Washer

4
- l i

ABC Electric Ironer

This Extra-Capacity Electric Wash-
er and the Finger-Tip Control Elec-
tric lroner will help you to save
week after week., Washer, $70
cash. Ironer, $89.50 cash, Only

$5 down for sither .. . 18 months
to pay.
°
PHILADELPHIA

ELECTRIC COMPANY
41 West Chelten Avenue

Cogswell Chairs

Of perennial beauty, the Cogswell type
of chair will fit into any kind of home
with that ease which marks the true
aristocrat. Its beauty and comfort make
it always a welcome addition.

$29.50

Convenience and
Economy. ..

could be relied on to attract
the housewife. Schuck and
Philadelphia Electric
regularly advertised in The
Beehive, a Germantown
“booster"” magazine pub -
lished by Fleu & Fetterolf
from the teens through the
thirties. While durability of
appliances was emphasized,
new improvements were
constantly paraded to temp!
the purchaser.
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Comfort. . .

is always a good selling -point, especially
around Christmas. The Pennsylvania
Furniture Company's colored brochure
for December, 1929, promoted an early
version of the recliner. We are not
convinced of the comfort, but we like the
price.

=, 2
GENERAL
ELECTRIC)

ALL-STEEL REFRIGERATOR

Now!
A four year guarantee

The General Electric Re-
frigerator is All-steel
construction. Every cor-
ner welded. Built for a
life time of trouble free
service. The simple cur-
rent saving mechanism
is hermetically sealed in
the steel walls of the
Meonitor Top.

Down payments as low as $9.00
30 months to pay balance

SCHUCK

ELECTRIC
POWER—LIGHT—RADIO
Ger. 2934—2935

240 Germantown Avenue

‘ 130¢n Every Eve.  Unlimited Parking Anytime '
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“Merely gelling the work done is not a suffictent
reason for owning lask-saving machinery'

**Use labor-saving machinery wherever you can, bul use it with discreifon”

But. . .

the housewife must be reminded that
the time she saved should be put to
good use. We like the humor and
understatement of Philadelphia
Electric Company's Bulletin (Vol. X,
No. 3, September, 1915), and its
artist'’s gentle spoofing.

SO

VEDRY i

IMPORIANT!
Chas. Vant

5535 GERMANTOWN AVE.
PHILADELPHIA, PA.

And. ..

we like the stylish cover of the brochure (probably
provided to him by his suppliers of cleaning fluid, eic.)
used by Mr. Vant. What was so very important, of
course, was that Milady should have her furs
professionally cleaned and stored.
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A Cordial Invitation for the few...

The Alden Park Meat Market discreetly informed its clientele that they
could expect "the choicest Filet of Prime Beef, Fresh Killed Squabs,
Broilers, Fancy Capons, Sweet Breads, Calves' Liver and all the other

Fancy Dressed Meats ... whether you purchase for banquet or family
The Management

of two."
of the
Alden Park Meat Market
Extends to You
A Cordial Invitation for
Inspection on the eve
A Grand Opening for the many... of Opening
The Food Fair, Germantown’s first supermarket, announced itself on
January 27, 1937 with full-page ads in heavy type, and another page Wednesday, January 28th

of "planted" news stories. In its vast new building (still standing, at
Germantown & Haines, on the site of the former YMCA), it boasted
air conditioning, a clean fresh color scheme of white and green, Bioin 7 1630 'l ack
a luncheon counter, and parking for 1,000 cars at least! Jobs were
anticipated for 100 persons, Germantowners preferred, and real
estate values were hopefully expected to rise in the neighborhood. Not
all of these promises came true; in fact, this market soon had to close
for remodeling. But then came a Grand Re-opening in October of

Nineteen Thirty-one

1942, with even greater savings, new equipment, new displays.

_— . GERMANTOWN COURIER _ ] WEDNESDAY, JANUARY 27, 1037

Guaranteed Savings of 10% to 50%

IN OUR
14 Complete Food Departments!

Fourteen complete departments all on one spacious floor — offering a variety that
will amaze you! — all perfectly arranged for your greater shopping convenience.
It’s newer than tomorrow itself! As modern and up-to-date as twentieth century
facilities can possibly make it! — and with the Food Fair's low.overhead, the
lower prices are passed on to you! Every department is packed full of finest
quality NATIONALLY KNOWNXN foods—offered to you at savings of 107 to 50%,

_| \ QUALITY FOOD |
T America’s Greatest

Now All GERMANTOWN =na VICINITY Can
Buy QUALITY FOODS at LOWER PRICES!

GRAND OPENING SPECIALS EFFECTIVE_:}
TREMENDOUS VARIETY !

Yariety zeigns in this huge “Help Yoursell” Grocery

' In the Food Fair's huge Meat Departments you will Gad qualily thal ranks ‘f top.
SCRAPPLE/|  Govemmm frpecied el only—ts srevght o you — at irly big savinge! :::":'“:";;(JT; “,‘:f::':;:"‘:;ig"",'::' m"l;’:d;:::
Mas Ay oo or PaLGEA NUMBER ONE QUALITY — GENUINE SPRING selection, Every glance suggests s new menu Lo You — ~ Help Yoursel®
Lesilay Tather LAM l 2 and every seleetion thrills you with its variety]
b [

2-15- SHOULDERS BOSCUL or MAXWELL HOUSE 2 5
Q'UALII'{ CUTS—-YOUNG STEER BEEF c 0 F F E E ::QM 1Y
Chuck Roasts *14-

= RINS O | Sauer Kraut = 2:x15°¢
saUsAcE PORK LOIN oo 7| | 200" TunaFish @ 2:25°
-21- | ROASTS .. = ] 7e | Red Salmon"‘;'::,:" =174
Cmm e T TenderPeas =i 3= 1om

SWIFT'S BRANDED (Your guarantee of quality tenderness)

Rump & G_T_F A n e lbnc CRAX f“ne!montef; or L‘Eyne Taste”
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